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We’re the Scout Store Team. We’re 
doing great, but you can help us do 
better.  
Do you want to join a fast-paced business undergoing an incredible transformation? Join Scout Store now. 
We’re bringing Scout Store’s brand from a niche market to the national stage. We’re building a consumer focused 
ethical and sustainable brand able to compete with any high-street retailer. Be part of this amazing journey. 
 
We’re an ambitious digital business fundraising for a charity. We’re constantly looking at ways to improve our 
customer experience at every touch point, putting our users at the heart of every decision we make. Does this sound 
right for you?  Join our team and you’ll be pleasantly surprised by our great culture and team.  
 
Scout Store is constantly changing and evolving as a company, to adapt and meet the retails' market needs and 
standards. Everyone has a voice, every idea and every suggestion is listened to and considered. Your potential to 
influence how the business really has no limit. 
 
We’re all about supporting and trusting you to do your job to the best of your abilities. You’ll have freedom and 
flexibility, the opportunity to make a visible difference within your team, your department and in young people’s lives 
as well as grow professionally. We believe in leading by example and that a thriving team helps us all develop.  
 
Scout Store is not all about business: a happy team is the key to success. We’ve got a Social Committee that 
organises monthly team building events: staff quizzes, payday gatherings and more. 
 
A brilliant place to work, , we all dress casually, help each other, and take pride that every pound of profit we make 
goes back into supporting Scouts and our Skills For Life strategy. 
 
 
Elena Aiello 
Marketing Manager at Scout Store 
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Hello, it’s you we’re looking for.  
At Scout Store, we’re part of Scouts and everyone’s welcome here - all genders, races and backgrounds. We give 
over 400,000 4–25-year-olds the skills they need for school, college, university, the job interview: the skills they need 
for life. 
 
Right across the UK, we’re helping young people gain skills for life and find their place in the world. We help them 
speak up, play their part and shine bright. Scouts is the place to be yourself and find yourself. 
 
These are young people who are not afraid to stand up for what they believe in, to do the right thing and think of 
others before themselves.  
 
At a time when communities sometimes feel divided, Scouts brings people together. We’re building stronger 
communities and contributing to a stronger society. All this is made possible by the generosity of our adult volunteers.  
 
Now’s a challenging time for us all, but Scouts has never been more important - giving young people purpose, hope, 
and a place to belong. With the launch of Squirrels for 4–6 year-olds, and opening more units in even more areas of 
deprivation, we’re making more of a difference than ever.  
 
Visit the Scouts online here for more on our values and #SkillsforLife strategy. 

 
 
 
 

Cark Hankinson, UK Chief Commissioner  Matt Hyde, Chief Executive   

 

‘At a time when communities sometimes feel divided, Scouts brings people 
together. We’re building stronger communities and contributing to a stronger 
society.’ Carl Hankinson, UK Chief Commissioner 

 
 
 
 
 
 
 
 
 

https://www.scouts.org.uk/about-us/strategy/our-programmes-of-work/
https://www.scouts.org.uk/about-us/strategy/our-programmes-of-work/
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What’s in it for you? 
 
You’ll be helping change young people’s lives. But what else is there for you?  
 

• Work in a way that suits you, your role and your department.  
 

• Be proud to say you’re part of a team with Investors in People (Gold) 
 

• Plenty of opportunity for learning and development.  
 

• 25 days holiday a year, plus bank holidays rising to 28 days after two years, then increasing again to 32 days 
after five years (and we don’t insist you go camping).   

 
• Four extra days to look after your family when they need you 

 
• Three extra days over Christmas (that’s our gift to you)   

 
• When you’re at the office, you’ll be surrounded by beautiful surroundings - our Lancing office being just five 

minutes from the sea (that means lovely lunchtime walks along the beach).  
 

• Be part of a team that believes having fun’s important too, with regular culture huddles, team and charity 
days creating a great informal work environment where you’ll get to build great relationships.  

 
 
 
 
 
 
 
 
 
 
 
 
 

Scout Ambassador,polar explorer and TV presenter, Dwayne Fields, (second from left) with 
celebrity chef Levi Roots (third from left) with our Scouts at 10 Downing Street, London. 

https://www.scouts.org.uk/about-us/jobs/working-at-the-scouts/work-with-us/investors-in-people/
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Want to know more?  
Check out our benefits page 

Visit our Scout Store | The Shop for all your Scouting essentials and more 

 
 
 

 

       
 
 
 

 
 
 
 
 
 
 

 

https://www.scouts.org.uk/about-us/jobs/working-at-the-scouts/work-with-us/rewards-and-benefits/
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How we’re structured  
This role will be based in Lancing, West Sussex.  
Scouts UK Headquarters is based at Gilwell Park, Chingford, London, and is operationally divided into four 
directorates:  

 
 
 
 

 
  

 

Commercial Services Directorate 

Scouts Store 

Managing Director 
Scout Adventures 

Head of Scout 
Adventures 

Heritage 

Head of Heritage 

Unity Insurance 

Managing Director 

Facilities 

Head of Facilities 

Marketing Team Structure: 
 

  

 
Communications 

 

Commercial 
Services 

 

Operations and 
Transformation 

 
Support Services 

 
Chief 

Executive                     
 
 
 
 
 
 
 
 
 
 

 

 
PPC Executive 

 

Social Media 
Coordinator 

 

Marketing 
Assistant 

Digital  
Marketing 
Executive 

 
Marketing 
Manager 
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About the role 
Responsible to:  Marketing Manager (Scout Store)   
 
Department:  Buying & Marketing Scout Shops Ltd  
  
Base location:   Lancing, West Sussex 
 
Role supports hybrid working: Yes – click here for further details 
 
Term: Permanent 
 
Salary:  £25,636 per annum, Band D, Level 3, Exclusive of Outer 

London Weighting 
  
Hours: 35 hours per week  
  
Line management responsibility:  n/a  
 
Internal relationships: Scout Shops Ltd colleagues and The Scouts Association 
 
External relationships: External providers and customers  
 
DBS: Basic 
 
 
  

What’s expected?  
The Social Media Coordinator primary aim is to achieve a significant growth in Scout Store’s social media 
following to support our market expansion strategy to consequently increase sales, profit and improve our 
brand awareness to make Scout Store the preferred place for our customer’s retail purchases. 
 
The post holder will manage the social media account of our brands and their responsibilities will include 
creation of content (copywriting and visuals where possible) of the content to be shared in each specific 
platform and managing our online communities. 
The Social Media coordinator will directly contribute to the increase of our audience and of the engagement rate 
whilst helping in brand awareness and brand recognition campaigns; their will actively contribute to develop our 
influencer marketing strategy. 
 
They will also provide support to colleagues within the team, being an integral member of the overall Buying 
and Marketing Department; an integral part of the role is supporting key product launches and liaising with the 
other members of the team to ensure the success of the marketing campaigns.  
 
Analysing results and making recommendations for improvement is a vital part of this role, as well as putting 
the customer at the forefront of all marketing activity. These results will be then collated in presentations and 
dashboards that will help raise awareness on marketing’s activities and results across the business.  

https://www.scouts.org.uk/about-us/jobs/working-at-the-scouts/work-with-us/hybrid-working/
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The successful candidate will have strong customer, market, and brand awareness, as well as having a passion 
for marketing and innovation. We are looking for someone enthusiast, organised, efficient, dynamic and creative 
with excellent communication skills and that is experienced in Social Media Management. 
You will need to be an enthusiastic team player who is well presented, articulate, and has excellent written and 
non-verbal communication skills. You will have a career history that demonstrates a talent for implementing 
and/or developing social media campaigns across the various social media platforms, as well as an inherent 
ability to recognise and develop opportunities. 
 
You will be a highly analytical individual who is organised, methodical and efficient, with excellent judgement, 
communication, confidence and have a keen eye for detail. 
You must be highly web literate, a social media expert and comfortable with managing content via different 
software in order to support integrated campaigns across multiple platforms.  
You must enjoy working as an integral member of our team but also be capable of managing your own priorities 
and workload to deliver high quality work that meets expectations and deadlines.  
 
 

 

Key accountabilities  
- Schedule the content on every social media account and target specific audiences with tailored 

messages following the B2C Marketing plan; this is reviewed on weekly in basis 
- Responsible for planning and executing A/B testing to select the best combination of copy/layout in 

order to improve the success of our marketing campaigns 
- Community management for our brands social media accounts (e.g. reply to mentions, liking retweet, 

reach out to scouts members, engage in meaningful conversation) to build relationships with potential 
customers 

- Actively research new formats and new platform to broadcast our content with the help of the Digital 
Marketing Executive 

- Brief the Digital Marketing executive on specific the dimension needed for the imagery in each social 
media to ensure the success of the marketing campaign  

- Fill in weekly report to measure content’s performance based on selected KPIs, monitor results, and 
highlight what improvements could be done. 

 
A key responsibility of this role, after the initial period of settling down in the role, will be to provide suggestions 
to increase our brands audience across new social media platforms, but also to find potential micro and mini 
influencers to help reach the company’s marketing objectives.  
 

Skills and abilities  
- Fully computer literate 
- Excellent communicator at all levels – verbal and written  
- Relationship builder and team player – suppliers and colleagues 
- Able to multitask and prioritise, meet targets and work towards set deadlines 
- Experience in social media marketing in the retail sector 
- Knowledge of the outdoor sector  
- Graphic Design skills (experience with Adobe Ai, Ps or Canva) 

 

 
Knowledge, experience and qualifications 

- Educated to a degree level or professional marketing qualification  
- At least 2 years commercial marketing experience 
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- Comprehensive social media managing and analytics in the retail sector 
- Ability to create reports on marketing activity and present in meetings.  
- Marketing qualification 
- Ecommerce/retail experience  
- Knowledge of Scouting. 

 

Personal qualities 
- Team player, flexible and responsive to the needs of colleagues 
- Pro-active driven by positive results with a confident and enthusiastic attitude. 
- A trusted person with the ability to build confidence in others. 
- Lead by example and demonstrate high levels of personal integrity. 
- Drive personal development and look for progression. 

 

 

 
How to apply  

Before making an application, please make sure you’ve read the Recruitment and Selection Policy. 
 
Please submit an application using the Smartsheet link on our jobs page by 11.59am on Wednesday 25 May 2022. 
 
To help us monitor the application of our Equality, Diversity and Inclusion Policy, we’d be grateful if you'd also 
complete the Recruitment Monitoring questions on the Application Form.   
 
Interviews will be held on Tuesday 7 June 2022. 
 
If you'd like to find out more to see if this role suits you, we'd be very happy to have an informal chat; please contact 
Elena.Aiello@scoutshops.com to set up a call or virtual meeting. 
 

https://scouts.org.uk/media/1009429/Recruitment-and-Selection-Policy.pdf
https://www.scouts.org.uk/about-us/jobs/working-at-the-scouts/
https://www.scouts.org.uk/about-us/policy/equality-diversity-and-inclusion-policy/
mailto:Elena.Aiello@scoutshops.com
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